Dossier – The Walt Disney Company issues 2010 Corporate Citizenship report 

BURBANK, Calif., March 22, 2011 – The Walt Disney Company today released its second Corporate Citizenship report detailing Disney's progress on environmental and social impacts. The report also includes the Company's first set of comprehensive citizenship commitments and goals, aligned around three core principles:

  Act and create in an ethical manner and consider the consequences of our decisions 

  Champion the happiness and well-being of kids, parents and families in our endeavors 

  Inspire kids, parents, employees, and communities to make a lasting, positive change in the world 

"Being a respected global citizen isn't just good for our employees and the communities in which we operate, it is critical to the growth and success of our business," said Robert A. Iger, Disney President and CEO. "Our next step is to build upon our existing programs and initiatives by clarifying our commitments and expanding our efforts to track and measure our progress." 

Highlights of the 2010 Report include: 

  Announcement of a comprehensive set of commitments and metrics that address Disney's worldwide business impacts and opportunities. 

  Global expansion of programs aimed at inspiring kids, parents, and communities to make a difference in the world. Disney Friends for Change, now in 19 countries, has rallied 2.5 million kids to take pledges for the environment. Disney Magic of Healthy Living, launched in September, partners with parents and kids to make healthy choices simple and fun. 

  Investment of $15.5 million in carbon offset projects around the world as part of Disney's Climate Solutions Fund, the Company's internal carbon pricing program. 

  Release of Disney's Human Rights Policy Statement, with the aim of more clearly articulating the Company's commitment to respecting human rights. 

  Detailed data and progress updates on Disney's supply chain and environmental footprint 

  Corporate charitable contributions of $198 million, and more than 548,000 hours of VoluntEARS service contributed by Disney employees. 

The interactive multimedia report, now available online only at www.disney.com/citizenship2010, includes comprehensive coverage of eight key areas: family entertainment, inspiring kids and communities, nature conservation, environment, community, workplaces, supply chain, and human rights. An interactive map provides insights into Disney's activities around the world. The report follows the standards of the Global Reporting Initiative (GRI). 

The citizenship report anchors a broader suite of publications. Six additional reports provide information on local impacts of our Parks & Resorts segment. 
